This study aimed at analyzing and understanding medical tourism patients' pattern of different countries. For this purpose it followed up the international patients who visited W hospitals for spine treatment for last 3 years. In additon, it proposed key marketing strategies for attraction of more patients in the future. Satisfaction survey for 91 foreigner hospitalized patients were conducted from year 2010 to 2011. Each country of the patients showed slightly different motivations of visiting, consumer pattern and satisfaction of medical and non medical services.
Linder-Peltz는 의료서비스 이용 만족도를 설명하기 위해 사회심리학적 요인들을 중심으로 설명하는 기대-가치이론(expectancy-value theory)을 제시하였다 [13] . 
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